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…they are 
confusing and 
overwhelming  

If they do, they are only looking at… 

NO     
ONE reads the back of pet food labels 

PET FOOD LABELING SUMMARY 

2-3 first 
ingredients % of protein & 

possibly fat 
serving sizes 
(with new brands) 

 
Improve the back labeling by : 
 
 Simplifying language 
 
 Streamlining information 
 
 Connecting related pieces ! 
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Ingredients 
(Current) 
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Even “label readers” only look at the ingredients list: 
For “real” meat/protein among the first few items listed 
When there is an allergy, or 
When a vet recommends avoiding a particular ingredient 

The current ingredients list is avoided because it: 
Is too long – too many ingredients 
Looks cluttered – everything seems to run together 
Has too many unfamiliar terms – confusing/not understood  

INGREDIENTS 

 
An alternative ingredient list should be more 
manageable and understandable: 
 Categorize ingredients 
 Clarify what ingredients are included  
 State the benefits of key ingredients 
 Be connected to other areas of the 

package label, such as feeding guidelines 
and/or guaranteed analysis 

 

! 
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Guaranteed Analysis 

Pet owners do not understand how to 
read the current guaranteed analysis. 
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Guaranteed analysis: 
seems too scientific, but 
it isn’t clear “who 
guaranteed it” 

Crude:  
strong negative 
connotation 

Maximum/minimum: 
confusing/not intuitive 

Non-required (*’d) 
ingredients:   
makes pet owners 
question why these 
ingredients are present 

GUARANTEED ANALYSIS 

Pet owners would prefer a format they 
are familiar with, such as a “Nutrition 

Facts” label. Percentages and Kg notations: 
What do these mean – 
amount in a serving, a cup, 
amount required per day for 
the pet?  And how much of 
these ingredients do pets 
actually need? 

Nutrition Facts 
 

Table format:  
Black & white table is familiar 
and stands out 

Nutrition Facts:  
Clearer and more 
straightforward than 
“guaranteed analysis” 

Caloric values:  
Nice to know, similar to 
human food labels, but 
many are unsure what it 
means for their pets 

Amount per serving: 
Provides a reference point for 
the values shown  

Pet owners want simplicity, clarity, and familiarity.  And they want to 
know how much of each ingredient is required daily.   ! 
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The current nutritional statement is overlooked 
because it is long and difficult to read (small font). 

“Formulated to meet” signifies that the food is 
on par with some established standards 

 
BUT 

 
AAFCO is completely unknown 

   

An endorsement is a plus, and FDA approval is more familiar and preferred over AAFCO.  
But FDA still may not be the optimal endorsement.  Many are mistrustful of the agency 

generally, and/or are uncertain of its role in pet food. ! 

Nutritional Statement 

NUTRITIONAL STATEMENT 

A badge or seal will better communicate the 
nutritional statement/standards. 

Benefits: 

Easier to read 

Will stand out on package 

Opportunities for improvement: 

FDA endorsement - generates mixed reaction 

“Complete and Balanced” – unclear/not understood 

Nutrition Profiles – unclear/not understood 
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DAILY FEEDING GUIDE 

Weight ranges are preferred  
over specific weights 

Activity level 
 is an improvement 

(for dogs), but ideal weight 
may not be necessary 

The minimally required information  
is inadequate and misleading 

The feeding guide is underutilized.  Owners determine how much to feed based on: 

Past practice Vet’s 
recommendation 

Trial & Error 

Feeding freely 

A chart is far superior to the minimally 
required feeding information 

Requires owners to 
“do the math” 

Potential to cause 
over-feeding  

(100-lb dog → 10 cups) Wet food instructions may 
be better placed online 

Step-by-step instructions 
are unnecessary 
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MANUFACTURING STATEMENT  
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Companies should use “manufactured by” instead of “distributed by” on packaging 

Consumers want to know 

Who makes their pet food  Where their pet food is made 

“Distributed by” is misunderstood and suggests no 
responsibility for food quality 

Most consumers understand that “manufactured by” 
means the food is made by the identified company 

but not necessarily at that specific location 

BUT: Companies that can claim to be both manufacturers and distributors should do so 
AND: Identify the location where the food is made, if possible 
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MARKET INTELLIGENCE OR IGNORANCE? 
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2008 Health & Diet Survey 
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        K6. Now think about the first time you purchase a pet food product. When you look at pet food labels for the 
first time, either in the store or at home, how often, if at all, do you use the labels in the following 
ways?  Would you say you often, sometimes, rarely or never use the pet food label (n=1,049) 

 

 

  OFTEN SOMETIM
ES 

RARELY NEVER DK/NS RF 

to figure out how much of the pet food you 
should feed your {dog/dogs/cat/cats/dog 
and cat/dogs and cat/dog and cats/dogs 
and cats} at a single serving? 

30% 15% 17% 38% * * 

to see how high or low the pet food is in 
things like calories, protein, fat, etc.? 

31% 18% 16% 35% * 0% 

to determine if a product meets your pets’ 
nutritional needs? 

37% 26% 10% 26% 1% 0% 

to compare different pet food items with 
each other? 

38% 18% 12% 31% * 0% 

to see if something said in advertising or on 
the package is actually true? 

22% 22% 16% 39% 1% 0% 

to see if there is an ingredient that your pet 
should avoid? 

35% 14% 11% 39% 1% 0% 
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PFI FDA AA LABELING TASK FORCE 
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THANK YOU! 
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